
Published four times a year, Views Magazine has a clear mission: to be a timely, appealing and authori-

tative publication of the affluent lifestyle. Whether focusing on the dramatic beauty of the Appalachian

Mountains, or displaying the appeal of a new coastal golf course destined to be a classic, Views Magazine

always includes attractively designed layouts of articles by the best journalists. Photo essays by the most

accomplished photographers are regularly highlighted. 

Features include: personalities, fashion, business, interior design, home communities, specialty

retail, attractions, resorts, lodging, outdoors, food and dining, and the art scene. The circulation of

the magazine includes subscribers throughout the Southeast, with additional distribution through-

out North Carolina, South Carolina, Georgia, and Florida at many private golf clubs, resorts, and

specialty hotels.

The readers of the magazine are highly educated, successful, and they frequently travel. Golf, tennis

and boating are preferred recreational pursuits of the readers and these activities are reflected in the

editorial content of Views Magazine. Eight years of positive response from readers has proven that

Views Magazine delivers interesting information in an award-winning design format. The production

standards of the magazine make it a coffee-table publication that readers keep and return to again and

again. An advertising message in Views Magazine reaches an audience that can afford to choose what

they want and that enjoys demonstrating their resources.  

Regards

Bill Hemmer

Publisher

706-717-1184   P.O. BOX 964, DEMOREST, GA 30535
Email: hemmer@hemc.net   www.viewsmagazine.com
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Trim Size 8-3/8" x 10-7/8"
Bleed Size 8-5/8" x 11-1/8"
Live Matter-Bleed Only 8-3/8" x 10-7/8"
Spread Bleed 17    " x 11-1/8"
Safety (from bleed) 5/8" x      5/8"

Full Page 7-1/4" x   9-3/4"
2/3 Page Vertical 4-3/4" x   9-3/4"
1/2 Page Horizontal 7-1/4" x   4-3/4"
1/3 Page Square 4-3/4" x   4-3/4"
1/3 Page Vertical 2-1/4" x   9-3/4"

A D  S I Z E  O P T I O N S

Positioning of advertisements is at the discretion of the
publisher. Any order specifying special positioning will
be accepted at an additional charge.

S P E C I F I C A T I O N S

Mechanical Requirements:

Full Page Trim Size 8.375” x 10.875”
Bleed Allowance 1/8 “
Lines Per Inch 133
Printing Process Web
Binding Method Saddle Stiched

Special Positioning:

Positioning of advertisements is at the discretion of the
publisher. Any order specifying special positioning will be
accepted at an additional charge.

Production Specifications:

Views Magazine is printed direct to plate. All advertising
art submissions should be made in a digital format. All art
should be saved and submitted at 100% of the final size
and at no less than 300 dpi.

PDF files need to be saved in high resolution mode, with
all source files saved as CMYK. Advertisers are encouraged
to submit original art files.

All EPS files must be saved as CMYK with font and links
embedded.

Insertion orders must be accompanied by a color proof of
the artwork. If client does not provide a color proof Views
Magazine cannot guarantee the quality or accuracy on
press.

Views Magazine at an additional charge will provide art
and design services to improve or create clients advertise-
ment.

The final quality of the printed advertising will only be as
good as the files that are submitted. Additional charges
may be incurred if art files require correcting. 

Views Magazine prefers that all files be delivered on CD-R
but for convenience we will also accept files via e-mail
under 5mb. 

Specifications are subject to change without notice.

FULL PAGE/BLEED

2/3 PAGE VERTICLE

1/3 PAGE VERTICLE

1/2 PAGE HORIZONTAL

1/3 PAGE SQ.

2 PAGE SPREAD/BLEED



Four-Color 2x 4x

Full Page $1,949 $1,755

2/3 Page $1,449 $1,342

1/2 Page horizontal $1,120 $1,009

1/3 Page square $   790 $  711

1/3 Page vertical $   790 $  711

Covers 

Back Cover $2,629 $2,454

Inside Front Left $2,519 $2,333

Inside Front Right $2,519 $2,333

Inside Back Left $2,519 $2,333

Inside Back Right $2,519 $2,333

Center Spread $4,632 $4,387

Spread $3,547 $3,199

A D V E R T I S I N G  R A T E S  

Views Magazine, published four times a year is read by some of the most affluent prestigious
audiences. Our reader is one that is well educated, successful, and involved in their commu-
nity. For more than seven years Views Magazine has provided its readers with appealing
photography, interesting articles on everything from travel to decor to food, all within a pub-
lication designed to display the content as vividly as possible. Our readers have confirmed
that they enjoy our approach to the good life. 

C I R C U L A T I O N

2008 
Total Circulation: 10,000 
Frequency: 4x
Subscription Price: $18.00

• 70% of our circulation includes the Highlands/Cashiers and surround-
ing areas. The remaining publication are distributed to parts of northeast
Georgia, upstate South Carolina and selected locations in Florida.

• Private & Semi-Private Golf Courses & Resorts: Nearly 200 premier
golf courses and resorts in Georgia, North Carolina, South Carolina &
Florida are direct mailed Views Magazine.
• Direct Mailed:  to the homes of subscribers and select qualified readers.
• Hotels & Resorts: Views Magazine is available in rooms, concierge
desks and lobbies of many leading bed and breakfast,  resorts and hotels
located in western North Carolina and northeast Georgia.
• Special Distribution: Advertisers, art galleries, museums, performance
halls and their venues will have available the publication to be handed
out to select customers and patrons.
• Chambers of Commerce: Many offices in north Georgia, western North
Carolina and select areas of upstate South Carolina welcome the publica-
tion for their visitors.
• Controlled Distribution: Targeted locations including banks  and finan-
cial institutions, real estate offices, builder/developer offices, community
sales centers, healthcare and information centers. Educational institu-
tions, retail, art galleries and antique shoppes.
• Bonus Distribution:  Additional special distribution throughout the
year for charitable and cultural events.

C O N T A C T

Bill Hemmer: Publisher
Cell: 706-717-1184

Email: hemmer@hemc.net
www.viewsmagazine.com
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VIEWS MAGA ZINE GOT TO WORK 

SEEKING OUT SOME OF HIGHL ANDS FINEST FASHION. 

SHOT ON LOCATION AT THE BEAUTIFUL CHOTA FALLS WEDDING RESORT 

LOCATED IN THE NORTH GEORGIA MOUNTAINS.

PHOTOGRAPHY BY

C A R I A D  P H O T O G R A P H Y

HAIR & MAKEUP

N A T H A N  W I L E  S A L O N

SHOT ON LOCATION AT 

C H O T A  F A L L S  W E D D I N G  R E S O R T

FURS PROVIDED BY 

R O S E N T H A L S

CASHMERE PROVIDED BY 

M C C U L L E Y ’ S

CUSTOM JEWELRY PROVIDED BY 

D R A K E S  D I A M O N D  G A L L E R Y  O F  H I G H L A N D S

FIRE ICE
H I G H L A N D S
F I N E S T F A S H I O N

&
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Every good building begins with one important thing...A SOLID
FOUNDATION! In fact, even small children playing with building blocks
learn this important lesson...to build something well that will stand up and
not come tumbling down, you must have a good base to build upon; and
so it is in the competitive world of high-end, custom home construc-
tion...you must build your business from a solid foundation....

And that is  exactly what Ken Berry of The Berry Group has done since
he began his company in 2003. His solid foundation in the construction
industry actually began in his early home life where both of his parents
were licensed builders who taught Ken the rudimentary basics of quality
construction. That example, and the fact that he seemed to have sawdust
coursing through his veins, led him to pursue a degree in civil engineering
at Clemson University. Armed with his degree and a vision to make a dif-
ference in the Upstate of South Carolina, Ken began his early career as a
professional engineer, working mostly in the large-scale construction busi-
ness on complex projects such as hospitals, historic renovations, research

laboratories and educational facilities, many of them to be found at his
alma mater and in the growing metropolitan region of the Upstate. But,
even armed with these great successes, Ken’s roots were calling him back to
his first love...building homes for one satisfied client at a time.

So, to form The Berry Group, Ken started to build a solid foundation
and assembled a team of highly qualified managers and craftsman that
today numbers fifteen people who are part of this growing and evolving
company.  Each member of Ken’s team share his philosophy and his ener-
getic work ethic and each one is dedicated to delivering the highest quali-
ty workmanship to every client they serve. The homes that are built by
these master craftsman range in price from one to four million dollars and
can be found in such prestigious areas as The Cliffs at Keowee Vineyards,
The Reserve at Lake Keowee, across the mountain plateau of Cashiers,
North Carolina...even older, more established communities such as
Chanticleer in Greenville, South Carolina, are now graced by a Ken Berry
signature home. Ken only takes on 5 to 7 projects per year, not because
that’s all that comes his way; rather to insure that he can maintain his per-
sonal, hands-on approach for each project and to make certain that each
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Story by: Pat Queen
Photography: Edie Ellison
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Fifteen years ago Rody Sherrill asked his wife, Ann, what

she would like to do now that their children were off to col-

lege.  Her response drastically reshaped their future.

An artist at heart, Ann decorated their weekend home in

Highlands using many pieces of handcrafted hickory and

willow furniture made by artisans near their home in

Lookout Mountain, Tennessee.  She was intrigued by their

talent and enjoyed incorporating their rustic pieces into their

North Carolina mountain home.  As neighbors and friends

expressed a desire to achieve a similar look, it came as no sur-

prise that Ann’s response to Rody was to open a rustic furni-

ture store.

“Our original store in Cashiers was probably 600 square

FROM CONCEPT TO COMPLETION, 
RUSTICKS CAN PULL IT ALL TOGETHER FOR YOU.

Written By: Eliza Cooper
Photography: Gill Stose
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T H E P O W E R O F M A G A Z I N E S

Why do smart marketers
embrace magazines?

• Readership: Magazine
readers seek out their
favorite publications because
they are interested in the

content and are seeking information or entertainment.

• Response: The prime prospects for most products are
more likely to respond to a magazine ad than to a televi-
sion commercial.

• Believability: Magazines rank among the
most trusted and credible of all media, print or
broadcast.

• Usefulness: Magazines satisfy the need to
know in depth, and cater to specific interests.

• Tangibility: A magazine is a substantial purchase, offer-
ing long shelf life and high pass-along readership.
Magazine ads can produce results six months and even a
year after publication.

• Efficiency: Magazine rates are reason-
able, especially considering their effec-
tiveness at zeroing in on prime prospects.

• Compatibility: Magazines create an
environment of their own. As a result, the
advertiser purchases a frame of mind as
well as a reference.

•Accessibility: Magazines aren’t relegated
to missed time slots. They
will wait for their readers
to return to them in their
own good time.

Source: 
Simmons Market Research Bureau

Why Views Magazine?

• The areas most affluent magazine audience.
• The areas proven leader for the past 8 years.
• Unsurpassed quality, award winning design.
• Luxury hotel, resort, golfing community distribution.

Why now? By planning your media budget today, you
can lock in the lowest rates possible and learn about spe-
cial issues, preferred positioning, and special sponsorship
and marketing opportunities.

• Internet Presence: Multimedia advertising is proven to
be a highly effective strategy for advertising your busi-
ness. Gain maximum exposure to the Views Magazine
audience and beyond by adding online banner ads, pro-
files & eBrochures to your advertising schedule.

• Free Value-Added
Advertorial: Qualifying
contract advertisers receive
complimentary coverage
in future issues.

• Creative marketing options to
make you stand out from the
competition.
• Custom publications
• Gatefold inserts
• Customized overprints
• Reprints of ads
• Reader response cards
• Sponsorship of special sections

4 4 V I E W S  M A G A Z I N E

VIEWS MAGA ZINE GOT TO WORK 

SEEKING OUT SOME OF HIGHL ANDS FINEST FASHION. 

SHOT ON LOCATION AT THE BEAUTIFUL CHOTA FALLS WEDDING RESORT 

LOCATED IN THE NORTH GEORGIA MOUNTAINS.

PHOTOGRAPHY BY

C A R I A D  P H O T O G R A P H Y

HAIR & MAKEUP

N A T H A N  W I L E  S A L O N

SHOT ON LOCATION AT 

C H O T A  F A L L S  W E D D I N G  R E S O R T

FURS PROVIDED BY 

R O S E N T H A L S

CASHMERE PROVIDED BY 

M C C U L L E Y ’ S

CUSTOM JEWELRY PROVIDED BY 

D R A K E S  D I A M O N D  G A L L E R Y  O F  H I G H L A N D S

FIRE ICE
H I G H L A N D S
F I N E S T F A S H I O N

&

W I N T E R  2 0 0 7 4 5V I E W S  M A G A Z I N E4 4

S P R I N G  &  S U M M E R / 2 0 0 7 R E A LT Y

www.meadowsmtnrealty.com  email: info@meadowsmtnreality.com
Toll Free: 866-526-3558  Local: 828-526-1717   450 North 4th Street, Highlands, NC 28741

MEADOWS MOUNTAIN

Photo:
Courtesy of Atlanta 
History Museum
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